Nowadays, environmental circumstances and business rules of organizations are complicate, active and uncertain, so, they cannot assurance their long-term survival through some actions such as, structural changes and methods or relying on creativity of some people in organization. Companies and organizations should prepare conditions to institutionalize entrepreneurial culture in their organization. Corporate entrepreneurship can improve the value of the organization. The entrepreneurial oriented organizations are more responsive for environment and market changes. Opportunity recognition is the base of being successful. The research is applied and in terms of method is descriptive. Data were analyzed, using Linear Regression and Multiple Moderated Regression (MMR) and SPSS software. In this research the effects of organizational entrepreneurship (innovation, proactiveness and risk-taking) on performance of the centers influenced by environmental factors (government's strategies, competitiveness and technology) as moderating variables, were studied. Furthermore, the study presents that there is a significant positive relationship between organizational entrepreneurship and performance. Although the study does not show any significant moderating effect of environmental factors (Government's strategies, competitiveness and technology) on the relationship between organizational entrepreneurship and performance, however, the result of the study manifests direct relationship between environmental factors and performance of such centers.
Introduction
The global economy is creating a fundamental and fundamental change for organizations and industries around the world. These changes require business companies to carefully examine their goal and pay much attention to the selection and pursuit of strategies that will lead to levels of success for many stakeholders. Many established companies have created a foundation for their own operations in response to the rapid and dramatic changes that have taken place in their internal and external environment. Indeed, some of these companies do not resemble their ancestors after years of restructuring, advancement, business, or competition. The new century has witnessed corporate emphasis on innovation, among which entrepreneurship is referred to as the development engine. If development is to use the human and material forces of society for quantitative and qualitative social, cultural and economic changes in order to create a better life (Masterzadeh, 2003) , such changes entail economic growth, improving quality of life, optimizing the use of technology and industry, Development of rural areas, training of decent human resources, organizational and administrative reforms, education, etc. Considering the high impact of organizational entrepreneurship on performance, in order to increase and improve the company's performance and to solve the problem of gradual decrease -the years of decline in profitability and other performance criteria of the telecommunication company, the attention of the company's managers to the issue of organizational entrepreneurship in telecommunication centers, taking into account factors An environment that influences them, and promoting entrepreneurship culture within these centers can be promising. Ghasemiyeh and Abdollahi (2012) in an empirical study titled "Explaining the Effectiveness of Corporate Entrepreneurial Actions on Performance" examined the effect of corporate entrepreneurial behavior on company performance. In this study, five dimensions were considered to examine the variable "corporate entrepreneurial behavior": Innovation, Pioneering and Risk, Reconstruction, and New Business Creation. On the other hand, to examine the performance variable, three dimensions: employee satisfaction, customer satisfaction, employee perception and financial performance were studied. The results of this study indicated that there is a positive and significant relationship between the five dimensions of organizational entrepreneurship (except risk taking) and triple dimensions of company performance (except employee satisfaction). The results of this study also showed that among the dimensions of corporate entrepreneurship, the concept of "creating new business" has the most positive effect on the company's performance. Mirfakhreddini, Zare Ahmadabadi and Dashtaki (2012) studied the relationship between corporate entrepreneurship and organizational performance in a research entitled "The Study of the Relationship between Corporate Entrepreneurship and Excellence in Organizational Performance in Pishgaman Coir Company of Yazd". The results of this research indicated that corporate entrepreneurship (with dimensions: innovation, self-development, pioneering, risk taking) along with the variables of organizational culture, organizational environment and internal organization components have a direct effect on the performance of the pioneering companies.
Ebrahimpour, Salehi and Khalili (2011) in a study entitled "The Study of the Relationship between Organizational Entrepreneurship and Business Performance of the Company in Tabriz Proshimi" showed that: Among the components of entrepreneurial organization including innovation, pseudo riskiness and invasion competition, with commercial performance, There is a positive and significant relationship. Atalay, Anafartha and Saravan (2013) , in a study entitled "The relationship between innovation and company performance", which took place on 113 Turkish car companies, showed that technological innovations (product innovation and process innovation ) As one of the dimensions of organizational entrepreneurship, has a significant and positive effect on the company's performance.
A study by Mohammad and et al. (2011) on Indonesian companies of moderate size showed that entrepreneurial activity and company performance are positively correlated. This study showed that external factors moderating factors such as government and economy policies modify the relationship between organizational entrepreneurship and firm performance. This research has shown that, among the three dimensions of organizational entrepreneurship (pioneering, innovation, and risk taking), there is a direct relationship with the company's performance. Two other dimensions, innovation and risk taking, contribute to the process of changing company performance and help it. Akatan and Bolot (2008) in a study entitled "The Effects of Entrepreneurship in Emerging Markets on 312 Active Companies in Turkey," showed that among the dimensions of entrepreneurial organization (in terms of innovation, pioneering, competitive invasion and risk There is a positive and significant relationship with financial performance of the company (market share, return on sales, return rates, profitability), in which the dimension of innovation is most important.3.
Methodology

3-1-Descriptive statistics
In this section, the demographic characteristics of the statistical sample are described. The features that are analyzed in this section are: gender, age, level of education and marriage.
As shown in Table 3 .1, 1.2% of respondents aged 20-30 years, 4.8% between 30-40 years, 66.6% between 40-50 years, and 22.6% higher than 50 Years old Also, 4.8% of respondents did not respond to this question. The frequency of respondents' age is presented below.  The characteristics of the statistical population of the employees according to the history of respondent management
As shown in Table 3 -4, 19% of respondents between 1 to 5 years, 34.5% between 5 to 10 years, 23.8% between 10 to 15 years, 5.9% between 15 Up to 20 years and 7.2% over 20 years of management experience. Also, 9.6% of respondents did not respond to this question. The frequency of respondent management history is presented below. 
3-2 Normality of data
Shapiro-Wilk test was used to test the normal variables, the results of which are presented in the following table. As can be seen, considering the significance level of the test which is above 0.05, the assumption of the normality of the data is confirmed. Also, to test the normality of the variables, a skidding and stretching test can be used, the results of which are presented in Table 3 -6 below. As can be seen, considering the fact that the range of slip and stretching numbers is between 1 and 1, it is confirmed by the assumption of normality of data (Plant, 2009). 
Inferential statistics
In this section, we analyze the questionnaires distributed among the statistical sample and analyze the data obtained from them.
Study of the first hypothesis:
Organizational Entrepreneurship has a positive and significant effect on the performance of telecoms companies of Qom Telecom. 
Study of the second hypothesis:
The perceived competition modifies the impact of organizational entrepreneurship on the performance of telecom companies in Qom. As seen in Table 3 -9. The overall model in the relationship between organizational entrepreneurship and firm performance is significant R2 = 0.18 (F = 8.882, p <0.05). In the general model (No. 1), entrepreneurial organization with perceived competition, 18% of the company's variance in The telecommunication centers of Qom province province telecomunication are explained in Model No. 2 in the table above shows the relationships between variables after entering the perceived competitiveness variable. As seen, there is no significant change in the 2R and is about Also, the significance level is more than 0/05. Therefore, the role of perceived competition moderation in the relationship between organizational entrepreneurship and firm performance is not confirmed. In connection with the second hypothesis is presented in Figure 3 -1.
In Table 3 -10, the value of the coefficients for the hypothesis of the second hypothesis is presented: According to Table 3-10 
Study of the third hypothesis:
Perceived government policies modify the effect of organizational entrepreneurship on the after entering the variable of perceived government policies. As seen in 2R, no significant change has been made. And is about 0.002. Also, the meaningful number is more than 0.05. Therefore, the role of moderating perceived government policies in the relationship between organizational entrepreneurship and performance The research model is presented in conjunction with the third hypothesis in Figure 3 -2.
In Table 3 -12, the value of the coefficients for the hypothesis of the third hypothesis is presented: 
Study of the Fourth hypothesis:
The perceived technology modifies the effect of organizational entrepreneurship on the performance of telecom centers of Qom Telecom. As can be seen, in 2R, no significant change has been made and is about 003 / 0. Also, the meaningful number is greater than 0.05. Therefore, the role of perceived technology modulation in the relationship between organizational entrepreneurship and firm performance is not confirmed.
The research model in relation to the fourth hypothesis is presented in Figure 3- In Table 3 -14, the value of the coefficients for the hypothesis of the fourth hypothesis is presented: Also, the regression model of the fourth hypothesis of the research according to Table 3- 
Conclusion
After processing the data by statistical tools and software, the following results were obtained that could confirm or reject the hypotheses proposed in the research. The results are as follows.
Hypothesis 1: Organizational Entrepreneurship has a positive and significant effect on the performance of telecoms company of Qom Telecom.
In the previous chapter, it was found that organizational entrepreneurship has a positive and meaningful effect on the performance of the urban communication centers of Qom province and, as a result, the first hypothesis is confirmed. The results of this hypothesis are consistent with the results of the researches of Wikilton and Schiff (2005), Akatan and Bulut (2008) , Mohammad et al. (2011) and Qhasemieh and Abdollahi (2012) .
One of the issues faced by entrepreneurial companies is the dynamic and environmentally-friendly . In dynamic environments, it is obvious that it is impossible to predict customer demands and competitors' capacities, as well as high rates of change in market trends and industry innovation. In such a situation, gaining profit from current operations will be unreliable, and companies will have to search for new opportunities. In this situation, the entrepreneurial thinking of company managers, with features such as the ability to predict changes and clusters to create new processes and provide innovative services before competitors. Gaining competitive advantage and thus improving the performance of organizations (Croves, Michel, Christine, and Jains, 2005) . In entrepreneurship, managers are the core of all company activities and play a key and key role in promoting and improving the company's performance. In this way, their entrepreneurial thinking, with characteristics such as innovation, risk taking and pioneering, will be the cornerstone of the company's better performance. These features make managers able to create the necessary organizational chaos in the company and prepare the organization to predict changes in the environment and the market and respond quickly to their needs, thus making it competitive for the company. Features such as innovation and advancement are important factors in maintaining competitive advantage and improving financial achievements.
Second hypothesis: Perceived competition modifies the effect of organizational entrepreneurship on the performance of telecom companies in Qom.
It was expected that perceived competition would modify the relationship between organizational entrepreneurship and performance, in other words, either exacerbate or weaken the linkage. But this hypothesis was rejected as seen in the second hypothesis in Chapter 4. The results of previous research (Zahra, 1993; A; Lumpkin, 2001; Mohammad et al. 2011) confirmed the moderating effect of environmental factors, including competition, in this regard. However, in explaining why the hypothesis was rejected in the context of this research and its statistical society, it may be said that previous studies have been carried out on developed countries; in these countries, the competitive environment for the operation of successful and well-trained entrepreneurs and highly environmental conflicts , And competition in these countries is also a factor in exacerbating the effect of organizational entrepreneurship on firms' performance. As discussed in the literature, Miller and Friesen (1983) found that changing organizational entrepreneurship among successful firms in Compared to unsuccessful companies, there was a significant and positive correlation with changes in the hostile environment.
In other words, hostility and intense environmental competition reinforce and promote innovation and pioneering (two dimensions of organizational entrepreneurship dimension), and with regard to the subject literature and the positive relationship between organizational entrepreneurship and company performance, the company's performance improves. Given the fact that competition can be viewed from a market or industrial perspective (Kafashpour, 2009) , from the industrial point of view (and not from the market perspective: because of the market perspective, mobile operators, PAPs and Internet service providers, And ... rival of telecommunication companies), there is no rival for telecommunication companies in the area of establishing and selling fixed telephone services in the country, so there is little controversy for this company, and as the results of this research show Competition can not play a role in modifying the relationship between organizational entrepreneurship and performance. Considering the results of this study, it should be noted here that the direct relationship between competition and organizational entrepreneurship is significant, that is, in this research, competition was one of the variables that had a significant relationship with the performance of telecommunication centers , Which should be considered in future research. However, in this section, it is necessary to point out that limitations, mistakes, subjectivities and ... unintended and unintentional by respondents and researcher may have contributed to the rejection of this hypothesis.
Hypothesis 3: Perceived government policies modify the effect of organizational entrepreneurship on the performance of telecom companies in Qom.
According to the third hypothesis, we expected the moderating role of government policies to be positively correlated with organizational entrepreneurship, in other words, government policies would either exacerbate or weaken this relationship, as the results of previous investigations (Zahra, 1993; A; Lumpkin, 2001; Mohammad et al. 2011 ) has been evidence of this claim.
In justifying and explaining the rejection of this hypothesis, it can be said that in developed countries, governments do not directly play a role in the economy, but with macroeconomic planning and investment to create infrastructure for development, to create the appropriate legal framework, to create economic and political stability Developing appropriate macroeconomic policies, appropriate relationships and partnerships with foreign countries, attracting investment and participation of companies and foreign institutions, etc., provide a platform for the activity and competition of firms and private sector companies.
In developing countries, including our country, governments have no role in the economy in the economy, but they are directly involved in the economy. In the telecommunication sector of the country, telecommunications has been left to the private sector for only three years (since 2010). This transfer is not complete, but only 50% of the total share of the shares assigned to the private sector, and 5% of the employees' contributions (in accordance with the State Service Management Act), the remaining shares owned by the government or under the administration of the government, and this It means monopoly and lack of competitive environment for companies and the private sector.
Moreover, the policies and laws introduced by the government in areas such as pricing (controlling and fixing the price of telecommunications services by the regulatory agency and radiocommunication, or preventing the implementation of an innovative and attractive co-design, only on the pretext of rising prices ), Upgrading and equipping telecommunications systems to new generations of telecom companies. So, as the findings of this research showed, despite the rejection of the hypothesis of the moderating role of government policies in relation to organizational entrepreneurship and firm performance, direct relation between government policies and telecommunications service performance has been confirmed. This shows that government policies directly affect the performance of these centers, and this is the direct involvement of the government, which will be further explored in future studies. It should be noted that the reason for the rejection of this hypothesis may be from respondents and researcher due to limitations, errors, interference of minds and ... uninitial.
Fourth hypothesis: Perceived technology modifies the effect of organizational entrepreneurship on the performance of telecom companies in Qom.
Based on the literature and previous studies (Mohamed & Co, 2011) , it was expected that the technology, or the technical knowledge used in telecommunication equipment and hardware, would play a moderating role in the relationship between organizational entrepreneurship and the operation of telecommunications centers. In other words, the availability of technology and the high technical knowledge used in telecommunication equipment and hardware can enhance and improve the company's performance by enhancing the two dimensions of entrepreneurship (innovation and pioneering) (quality services for the customer, strengthening the company's overall performance from Increasing the speed and quality of data transfer in telecommunication services. However, the moderating effect of this variable on the relationship between organizational entrepreneurship and firm performance was not confirmed. However, the direct effect of technology on performance has been confirmed.
In recent years, with the unprecedented increase in all-embracing US and European sanctions against the country, we have faced difficulties in supplying high-tech equipment in some industrial and service sectors.
